P2Pvalue Deliverable 1.1

<Datasets of CBPP experiences >

TECHNO-SOCIAL PLATFORM FOR SUSTAINABLE MODELS AND VALUE GENERATION IN COMMONS
BASED PEER PRODUCTION IN THE FUTURE INTERNET

Programme: FP7-ICT-2013-10 Project: 610961
Start date: 2013-10-01

Duration: 36 months

Deliverable 1.1

CBPP DATASETS
<Directory and classification of CBPP experiences and platform features, and statistical dataset; and
anonymized datasets of the digital ethnography and CBPP participant survey>
Submission date: 2014-07-31
Organisation name of lead contractor for this deliverable:
Universitat Autónoma de Barcelona

Dissemination Status
PU

Public

PP

Restricted to other programme participants (including the Commission Services)

RE

Restricted to a group specified by the consortium (including the Commission Services)

CO

Confidential, only for members of the consortium (including the Commission Services)

X

License
This report (and all its contents and images unless otherwise specified), are released under a license Creative Commons
Attribution 4.0 International (CC BY 4.0). The authors (all belonging to the P2Pvalue project) are specified in the following
pages. The full license text can be found in https://creativecommons.org/licenses/by/4.0/ .

1

P2Pvalue Deliverable 1.1

<Datasets of CBPP experiences >

Document Information
Author(s)

Organisation

E-mail

Ignasi Capdevila

P2PF

ignasi.capdevila@gmail.com

Marco Berlinguer

UAB

marco.berlinguer@gmail.com

Mayo Fuster Morell (work package

UAB

mayo.fuster@eui.eu

UAB

jorgelsalcedo@gmail.com

1 leader)
Jorge L Salcedo (deliverable

or

JorgeLuis.Salcedo@uab.cat

leader)

Wouter Tebbens

UAB

wouter@freeknowledge.eu

Adam Arvidsson

UMIL

Adam.arvidsson@unimi.it

Alessandro Caliandro

UMIL

alessandro.caliandro@unimi.it

Elanor Colleoni

UMIL

elanor@inventati.org

Alessandro Gandini

UMIL

alessandro.gandini@unimi.it

David Rozas

USurrey

drozas@surrey.ac.uk

(internal reviewer)

Contributor(s)

Organisation

E-mail

James Burke

P2PF

lifesized@gmail.com

Kevin Flanagan

P2PF

kevin@p2pvalue.eu

Karthik Iyer

P2PF

karthix@gmail.com

Chris Pinchen

P2PF

chris@cataspanglish.com

Primavera De Filippi

CNRS

pdefilippi@gmail.com

Melanie Dulong de Rosnay

CNRS

melanie.dulong@cnrs.fr

Rubén Martínez

UAB

ruben@leyseca.net

2

P2Pvalue Deliverable 1.1

<Datasets of CBPP experiences >

Joan Miró Artigas

UAB

joanmiroartigas@gmail.com

Joan Subirats Humet

UAB

joan.Subirats@uab.es

Javier Arroyo

UCM

javier.arroyo@fdi.ucm.es

Samer Hassan

UCM

samer@fdi.ucm.es

Pablo Ojanguren

UCM

pablojan@ucm.es

Antonio Tapiador

UCM

atapiador@ucm.es

Antonio Tenorio

UCM

antoniotenorio@ucm.es

Nigel Gilbert (Project coordinator)

USurrey

n.gilbert@surrey.ac.uk

Document history
Version(s)

Date

Change

V0.1

31/07/2014

Starting version, template

V0.8

22/08/2014

Draft for approval

V1.0

31/08/2014

Approved version submitted to EU

Document data

Keywords

CBPP databases, digital commons data, research of CBPP, survey

Editor address data

jorgelsalcedo@gmail.com (JorgeLuis.Salcedo@uab.cat)

Delivery date

August 22nd 2014

Distribution list
Date

Issue

E-mail

31/08/2014

Consortium members

members@p2pvalue.eu

31/08/2014

Project officer

Loretta.Anania@ec.europa.eu

31/08/2014

EC archive

CNECT-ICT-610961@ec.europa.eu

3

P2Pvalue Deliverable 1.1

<Datasets of CBPP experiences >

P2Pvalue Consortium

Project objectives
●

Development of a software platform
○

Understand, experiment with, design and build a collective intelligence techno-social federated
collaborative platform that will foster the sustainability of communities of collaborative production.

○

Deploy several customised nodes of the federated platform in which real-world communities will
interact, participate, and collaboratively create content.

●

Theory and Policy
○

Develop CBPP theory, based on multidisciplinary and multi-method research on CBPP, and determine
the factors for success, productivity, and resilience in communities (“best practices”).

○

Develop a set of value metrics and reward mechanisms that incentivise the participation of citizens in
CBPP.

○

Simulate the new sustainability models proposed, showing how robust they are in the face of diverse
community conditions.

○

Verify

the compatibility of the proposed models with innovation policies

and provide a series of

policy recommendations for public administrations to encourage CBPP-driven social innovation.
●

Data and Resources
○

Provide a directory of existing CBPP communities, together with their main characteristics.

○

Maintain an open web-based CBPP archive, with the collected data-sets, surveys, reports, Open
Educational Resources and open-access publications, freely available to other researchers and thirdparties under an open copyleft license. This includes a project public repository with all code available as
free/open source.
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Executive Summary
In this deliverable we include the different databases developed as part of work package 1, as well as some guidelines to
manage the datasets and to identify their main features. These databases are the result of a collective effort of the different
partners of the P2Pvalue project, but mainly coordinated and developed by the UAB team who is the responsible of the work
package one, and has created three of the five databases included on this deliverable. The databases were developed between
November 2013 and July of 2014.
This set of databases is part of the few studies that compare and extend the diversity of CBPP (commons based peer
production) cases. It is also the first study, to our knowledge, to combine a quantitative analysis of a large sample with a
qualitative analysis of a small, but intensively studied sample. In contrast to most previous research, we included a wide
diversity of cases in terms of type of CBPP and also several “unsuccessful” cases with a low level of value on the Web to
better identify the factors that lead to success rather than failure.
The databases are freely available to all the people or researchers interested. We recommend contacting the researcher in
charge to have access to the latest version. You can find the email contact of the responsible researcher on the description of
each database. Each database is described one of the chapters of this deliverable.
The databases developed during the WP1 are:
●

A CBPP Directory

●

Survey of CBPP communities

●

Database of CBPP experiences for statistical analysis

●

Survey of users or members of CBPP experiences

●

Digital Ethnography

Database of CBPP experiences for statistical analysis
The database employed for the statistical analysis is based on the combination of four data sources: a) the online directory of
cases built openly and collaborative following CBPP principles, b) the survey sent to the communities, c) the web collection
of information that comprises different features of CBPP projects extracted manually and d) the web analytics developed
with the support of automatic scripts used to obtain diverse measures of value, such as Alexa Global Rank, Google Page
Rank, Kred influence, Twitter followers among other indicators. The unit of analysis is the CBPP case and the sample is
based on 302 CBPP cases.
This database has more than 50,000 observations on CBPP features, which to the best of our knowledge is the largest, most
detailed and diverse database about CBPP experiences. In this deliverable we present the directory, the survey and the
database of CBPP experiences that also include the web collection and the web analytics after a first process of cleaning and
organizing the data. As we said this is the first version of the database. In the following part of WP1, we will proceed with
organizing and labelling the variables and the data.
The main problem we have encountered throughout the development of the databases was the time constraint. Initially,
Tasks 1.1-1.4 were planned to be performed for a duration of 4 more months. However, during the negotiation meeting, we
agreed to shorten the time taken by the tasks in order to complete the Deliverable during the first project year. This became a
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problem as we had to work under significant time pressure. We will keep working on the datasets until the end of WP1
(December 2014).
Survey of users or members of CBPP experiences
As part of the WP 1 on the Task 1.4 the P2P foundation developed a survey among CBPP users. The survey has a n of 234
participants, representing 158 CBPP communities. The survey explores value functioning and capturing (at the individual,
community and society layers of value) from a subjective perspective of CBPP participants. The goal of the survey is to
investigate to what extent communities other than virtual communities can be identified as CBPP communities. The survey
was sent to three profiles of communities, first, local communities, which are communities with a scope and area of
influence strictly local (e.g. its own city, and neighbourhood), second, global communities with a local focus, which are
CBPP experiences with international presence but with their actions focused on a local scope, and third, Global
communities, with presence and impact beyond the borders of states (e.g. Wikipedia, Linux, Mozilla). The survey was sent
using the contacts of the P2P Foundation, and the personal recommendations of some members of the project, specifically
the partners of the Universidad Complutense.
The survey was intended to study CBPP communities that mainly interact online, as in the case of FLOSS projects, but also
communities that have a face-to-face interaction and share their collectively created output in a digital platform, as in the
case of some hackerspaces, makerspaces, fab labs, coworking spaces, etc..
The final design of the survey provides useful primary data to complement other P2Pvalue project tasks for the design of the
CBPP techno-social platform. The survey focuses on the individual level of users or common members of CBPP. This
approach was an important component of understanding what CBPP meant to a wide range of people.
Digital Ethnography
From a more qualitative perspective, as part of Task 1.3 and to triangulate different methodological approaches, the Milan
team developed a digital ethnography of 10 cases based on a first selection in order to extract indigenous conceptions of
value, assess the role of reputation as a driving force of value creation and understand how community structure shapes
value creation. Data was based on Twitter.
Deliverable content organization
We present each database as a chapter of this deliverable. In each chapter we include a brief explanation of the following
items:
●

Short description of the database (main features and objectives)

●

The unit of analysis of the database

●

Time frame when the database was developed.

●

How the database was created

●

Basic features of the sample

●

Privacy and ethical issues

●

Instructions to open and understand the database

●

Annexes, for instance a codebook or questionnaire, if required to interpret the data.

●

Contact email of the researcher in charge.

●

Type of license.
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The entire databases are available on CVS format (comma separated value) that is the most universal and easy access format
for data (the directory also is available on json and xml format but you have to use the API1 on the web page of the
directory). We assume that any person with some basic knowledge of a spreadsheet (free or private) can open the databases
on CVS format.
At the end of the Deliverable are codebooks listing all the variables included in the databases with the specific code, name
and categories for each variable.
For any enquiry about this Deliverable the deliverable leader or the person in charge of each database can be contacted.

1

Application programing interface.
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Dataset for Task 1.1 - Directory of CBPP experiences
Contribution to fill in the database.
Mainly UAB with contributors from other partners. Plus, open to external contributions.
Form design. (in alphabetic order)
Marco Berlinguer ,Mayo Fuster Morell, Ruben Martinez, and Jorge L Salcedo
(Universitat Autónoma de Barcelona)
Creation of the online platform.
David Rozas
(University of Surrey)
Directory webpage design
P2P foundation.

1. Basic description of the data set.
1. Introduction, main purposes of the data sets, difficulties according to the initial goals.
Until July 26th of 2014 the directory has 354 cases of CBPP.
In this database we collected information regarding the main characteristics of CBPP projects by measuring 24 features, see
in annex the form linked to the directory. These dimensions included descriptive features of the communities, such as the
community name, the email address, the physical address, the phone number, the country(ries) where the CBPP cases are
located; the type of content and software licenses used by CBPP communities, the degree of openness as indicated by the
type of social networks communities use.

2. Unit of analysis (eg: users of CBPP, twitter accounts of CBPP, experiences of CBPP)
The unit of analysis is CBPP experience or community.

3. Time frame or period when the data was obtained.
The data was collected from the 1st December of 2014 to the 12th of March of 2014. Nevertheless, the database is still open
to contributions, as it is possible for users to add new cases, because of that we mention the number of cases until July 26th.
4. Basic description about how the platform and the sample was created.
The directory is the result of the the effort of the different member of the P2P value project under the coordination of UAB
team, with the objective to create the first and most complete map of CBPP organizations.
The directory has been built using the Free Software content management framework Drupal2, a robust and modular
platform for the development of web applications, currently powering more than 2% of the websites worldwide3.
The architecture of the site was designed with the aim of offering flexibility in three key areas:
●

System of permissions: in order to provide a granular and flexible system that allows to quickly customise the
ability of the users to add, modify, revert or delete content. For that purpose, three different roles (groups a user
can belong to) were defined:

2
3

https://drupal.org (30/07/2014)
http://w3techs.com/technologies/overview/content_management/all (30/07/2014)
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○

Authenticated users (open registration): holding permissions to create new cases, editing existing ones,
view previous revisions of the case, etc.

○

Moderators: extending the permissions of the previous group with the possibility of editing any type of
content, reverting revisions in case of vandalism, adding new terms in the taxonomies, etc.

○
●

Administrators: having full permissions to change any parameter of the system.

Classification: providing an extensible system of taxonomies which allows very easily adding and updating new
terms and vocabularies for the classification of the cases .

●

Content display: offering a flexible way to fetch content from the database and to display it in several formats,
such as HTML, JSON, XML, etc.

Another important goal of the platform was to provide different ways to access the data collected (under a CC0 1.0 license)
for users with different degrees of programming skills. For that purpose, two different strategies were employed:
●

Downloadable file (http://www.directory.p2pvalue.eu/download): running a batch process which generates an upto-date version of the dataset to be downloaded in CSV (Comma Separated Values) format. This file can be easily
imported in spreadsheet software (e.g.: Calc) or statistical software (e.g.: R or SPSS).

●

REST4 API (http://www.directory.p2pvalue.eu/api-instructions): providing a set of web-services which allow
accessing and querying dynamically the data by other applications. The dataset can be filtered by any type of term
offered by the taxonomies, and can be retrieved in several “Machine-readable data”, such as JSON, XML, PHP
arrays, etc.

Furthermore, we used an innovative methodology for case collection. We applied the logic of the collaborative open
production of CBPP to map CBPP experiences. Indeed, the directory of CBPP is an open web resource that allows users to
add CBPP cases collaboratively (see http://directory.p2pvalue.eu/). We built an initial list of cases of around 125 (December
2013 / January 2014). This initial database was based on our own knowledge of cases as CBPP experts (IGOPnet/UAB
team) and on some previous directories and mapping experiences of P2P projects and digital innovation projects—for
instance, the P2P WikiSprint5,the portal OurProject.org6, the European project Digital Social Innovation7,and the host of
open-source projects, LIBRE8. The directory was then opened to any member of the P2Pvalue project and to online
volunteers willing to populate the directory with more cases. This strategy ensured the diversity of sources in the case
collection because the experts that added cases had diverse backgrounds—from partners from five European countries (the
UK, Spain, Italy, France, and the Netherlands) to members based in other countries (e.g., India, Ecuador, and the US).
Additionally, to ensure diffusion and populate the directory, we made a “data jam” or hackathon to develop a crowdsourcing
process to include new cases (12th March 2014, http://www.p2pvalue.eu/blog/p2pdatajam-review). However, although we
allowed anyone on the Net to insert cases, engagement was limited. The majority of cases was entered by members of the
P2Pvalue project.
Currently, the directory is open to anyone that after registration wants to participate, for instance contributing with new cases
or editing the cases already registered.

5. Type of sampling and criteria of sampling.

4
5
6
7
8

http://www.ics.uci.edu/~fielding/pubs/dissertation/rest_arch_style.htm (30/07/2014)
http://wikisprint.p2pf.org/?lang=en (04/04/2014)
https://ourproject.org/ (04/04/2014)
http://digitalsocial.eu/ (04/04/2012)
http://libreprojects.net (04/04/2012)

12

P2Pvalue Deliverable 1.1

<Datasets of CBPP experiences >

The directory aims at providing a place to collect CBPP cases, as much as possible. The criteria to be part of the directory is
to be a case of CBPP. CBPP is defined following the criteria of delimitation and typification we built (see D1.2). Beyond
that, we tried to favor diversity among the cases part of the Directory. However, as the directory is open, it is out of our
control and our aim to assure sampling principles.

6.

Some basic features of the sample and diversity of the database.

The dataset is composed by a wide diversity of CBPP (cases of commons based peer production). In terms of type of
organization, the 70% of cases are digitally based developing their main activities on the Web, while the remaining cases
use Internet as a support to their activities. The eldest community was founded in 1981, while the vast majority of
communities (85%) appeared after 2000.
As mentioned previously, the main criteria to build the dataset was to gather the maximum amount of cases while enduring
heterogeneity However, in order to avoid creating an unbalanced database due to the large amount of digitally based
projects related to software communities (e.g. FLOSS communities), we included several cases digitally supported, for
instances some fab labs and hacklabs.
Until July 26th of 2014 the directory had 354 communities registered.
7.

Privacy Policy

Given that all the data collected is publicly available, on CBPP web pages, we consider not necessary to anonymize the
data.
8. Annexes and guides to read the data.
The annexes include the codebook along with all the variables and the indicators in the directory, the survey and the web
collection. In the CVS database each column is labelled the name of the corresponding variable. It is necessary a previous
registration to see the form and to include new cases on the database on the P2Pvalue directory.
2. Instructions to open and analyze the dataset
a.

Format of the data set:

The database can be downloaded in several standard formats: CSV formats (downloadable at this link: here ),Json, XML
(downloadable on the directory webpage here )
The formulary can be seen at this web address (here) after registration.
b. Software used to create the dataset :
Drupal.
c.

Email contact if doubts:

For technical enquiries please contact drozas@surrey.ac.uk , for other issues related to the future of the directory please
contact mayo.fuster@eui.eu .
d. Stage of cleaning of the dataset:
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There is not an specific stage of cleaning on this set of data, the data are structured according to the different fields included
on the directory form and as we said the data are freely available on diverse formats, each researcher has to organize the data
according to its interest. There are some fields that are multiple answer and they need to be organized to analyze.
Dataset can be freely downloaded on different formats (JSON, XML, CSV) here
http://www.directory.p2pvalue.eu/download
3. License of the dataset.
The dataset is released under Public domain (CC0 1.0 Universal (CC0 1.0) License. )
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Dataset for Task 1.1 - CBPP Database for statistical analysis
Marco Berlinguer, Mayo Fuster Morell, Jorge L Salcedo, Wouter Tebbens (in alphabetic order)
(Universitat Autónoma de Barcelona)

1. Basic description of the data set

The main purpose of this database is to have enough empirical support to address the questions on how diverse factors of
productivity might explain the capacity of a CBPP community to generate value and, by mapping the diverse areas of
activity of CBPP provide insights to rethink to what extent CBPP could be considered a “unified” third model of production.
Sample was based on 302 cases. We collected around 150 indicators linked to 6 main variables of analysis (basic features,
type of collaboration, governance, sustainability, system of recognition and reward, and value creation). Data collection was
based on four sources.
1.

The online directory of cases built openly and collaborative following CBPP principles.

2.

The web collection of data of CBPP experiences (form here).

3.

Web analytics services (and the use of scripts) to obtain different indicators of web visibility and value of CBPP
experiences

4.

and the survey sent to the CBPP cases.

As a result, we built a dataset with more than 50,000 observations on CBPP features. On the best of our knowledge is the
largest, detailed and diverse database of CBPP communities.
The main problem we have encountered throughout the development of the databases was time constraint.
2. Unit of analysis (eg: users of CBPP, twitter accounts of CBPP, experiences of CBPP)
The unit of analysis was CBPP community or experience.
3. Time frame or period when the data was obtained.
1.

The data of the directory was obtained between December 1st of 2013 and March 12 of 2014.

2.

Web collection (map and code 319 experiences) between the 19th April until 13th of June 2014.

3.

The data from most of the scripts (for instance of google search) were obtained on July 4th of 2014. With the
exception that the data from number of Facebook likes and number of followers on Twitter were obtained on June
19th of 2014, and the data from Kred (influence and outreach) was obtained on April 22sd of 2014.

4.

The time frame of the survey was April 25th of 2014 – June 11st of 2014.

4. Basic description about how the sample was created
From a departing list of cases of the directory, we built and complete a sample to develop the statistical analysis.
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We checked the quality of the data (generally high) and (as previously pointed out) analysed the diversity of the cases in
terms of the year of foundation of the case, scope (local, national, and international), area of activity, type of collaboration
involved, type of common resource, type of legal entity, type of license of the content generated by the user, and license of
the software. The objective was to create a balanced database in terms of the variability of our independent variables
(governance, sustainability, type of collaborative production, basic community features-year of foundation-, etc..).
We conducted some basic “data cleaning,” and defined a plan to complete the sample in a way that would increase its
diversity, such as by increasing the number of cases in weak areas of CBPP (e.g., P2P funding).
For a detailed presentation on how the sample was built see the methodological section of research report of Task 1.1
Statistical analysis of the D1.2 on Theoretical findings.

5.

Some basic features of the sample, size and diversity.

We used non-proportional quota sampling9 to build the sample of 302 cases. We ensured the inclusion of a mixed type of
CBPP experiences to reflect the heterogeneity of CBPP. From a departing list of cases identified on the directory (more than
350), we used different criteria of “matching” to ensure diversity in the sample. Additionally, to improve the robustness of
our sample, we ensured the systematization of the sampling. That is, we documented the set of steps we followed in case
collection and selection to facilitate the reproducibility of the sampling.
The strategy for case selection for the sample was to filter out all cases that failed to match the definition of CBPP (our unit
of analysis-report task 1.2). This pertains to the fulfilment of the criteria of delimitation of CBPP that we defined and that
refer to the presence of four features: collaborative production, peer relations, commons, and reproducibility. (For an
extended presentation of the criteria of delimitation, see the section on criteria of delimitation and typification of CBPP of
report task 1.1 at Deliverable 1.2).
The case selection was also based on exclusion for methodological constraints10. But these problems were reported only for a
few cases.
Again for a detailed methodological presentation consult the methodological section of research report of Task 1.1 Statistical
analysis of the D1.2 on Theoretical findings.

9

This is a non random type of sample mainly used on exploratory research, when there is not a previous census or list of the population

under observation, one of the main criteria of this type of sampling is to warranty the representation of the diversity of groups (quotas) that
are part of a population, because it is not knowledgeable the exact proportion that each group has on the population, based on the previous
studies about the phenomenon and the knowledge of the researchers the number of cases to be included on the final sample are assigned
with the aim to guarantee at least a minimum representation of each group
10

We excluded cases with no contact information (email or contact form) because this made it impossible to send them the survey. Another

criterion of exclusion was lack of online activity. Because most of the indicators were based on online aspects, if the online activity was
minimal, we would not be able to develop the analysis. To ensure data availability, we also prioritised cases that were mainly digitally based
(according to our classification, around 70% of the sample was composed of cases that were “digitally based” as opposed to cases that were
only “digitally supported”). Yet another criterion of exclusion was linguistic: we excluded cases that used languages not understood by the
team (who knew only English, Catalan, Italian, Spanish, French, Dutch, German, and Portuguese).
10
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7. Data collection
First data was collected through the directory.
Then, between April and June the UAB team complemented the data of the cases already obtained from the directory, with
what we called the web collection, the survey of CBPP experiences, and web analytics (scripts).
The web collection was an exercise of web observation to obtain data of new dimensions that were not considered on the
directory form, but for the theoretical and practical goals of the project are fundamental. During the web collection, the
estimated time dedicated to each experience or community was between 40 minutes and two hours. To guarantee the
reliability of our sample, another team member (who collected no data on experiences) was assigned exclusively to
randomly testing almost 30% of all the cases and verifying the data of some outliers. In this way we control the quality of
our data.
The process of collecting the survey is explained in the section on survey to CBPP cases.
As for the data obtained through web analytics scripts, we built scripts that allowed us to collect automatically the data from
web analytics services (such as Alexa Page Rank, Google Pagerank, Twitter followers, Facebook followers, among others)
almost 15% was manually contrasted, and it has reached an agreement of the 92% of the cases.

8.

Mention if the dataset has been anonymized

The IP and the email of the respondents have been deleted from the data obtained from the survey of CBPP experiences, in
this way we protect privacy data of the individuals that helped us to obtain the data.
9. Annexes and guides to read the data.
At the end of the deliverable we include the link to the codebook where are all the variables included on this database with
its specific code name and categories. On the pdf version of this document at the end it is attached the codebook

2. Instructions to open and analyze the dataset
The last version of the database until July 10th of 2014 can be downloaded here (link)
a.

Format of the data set:

CSV (comma separated value)
the decimals are separated with comma (, )
Missing values are coded as 99 for categorical variables, 999999999 for scale variables, and all the black spaces are not
answered or missing value by the system.
In the first row is the name of the variables and their codes according to the codebook
b. Software used to create the dataset :
All the process of cleaning was elaborated on spreadsheets, the latest version was created on SPSS 22.
For the process of merge the different databases we used R
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c.

Email contact if doubts:

mayo.fuster@eui.eu or jorgelsalcedo@gmail.com
d. Stage of cleaning of the dataset:
Dataset might be further cleaned for future research. Before using, please contact mayo.fuster@eui.eu

or

jorgelsalcedo@gmail.com to check the last version.

3. License of the dataset
The dataset license is Creative Commons
https://creativecommons.org/licenses/by-sa/4.0/

Attribution-ShareAlike

4.0

International,

as

found

in
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Dataset for Task 1.1 - Survey of CBPP experiences
Marco Berlinguer,Mayo Fuster Morell, Jorge L Salcedo, Wouter Tebbens (in alphabetic order)
Universitat Autónoma de Barcelona

1. Basic description of the data set.
1. Introduction, main purposes of the data sets, difficulties according to the initial goals.
The main goal of the survey among CBPP communities is to provide the P2Pvalue platform with some design guidelines. In
this survey, we asked to representatives of CBPP communities to answer a survey about different features of the CBPP
platform and community. We include questions about governance of the CBPP, about the process of value creation and
value capture of the community, and other specific features (year of foundation, number of members, web page, social
networks use, etc...).
The main purpose of the survey is to obtain information of CBPP communities that with the other methodological
approaches, (web collection and web analysis-scripts-) it was almost impossible to obtain. For instance, questions like the
size of the community (how many people participate and contribute actively), the community budget, the governance of the
community (the presence of systems to resolve controversies, how the community take decisions) the number of people
hired by the community, the percentage of women that are parts of the community boards, etc. Also we included some
questions about the relevance that the community gives to privacy issues and in this way implements policies to protect
members privacy. The survey also allowed us to triangulate some of the information obtained by the web collection. For
instance, if the community has a system to visualize the contributions of other members, or if it has some policy of rewards
according to level of contributions of the different community members or if there are different roles within the community
(e.g.administrators, moderators, simple users...).
We sent 250 invitations by email using the platform limesurvey. We sent 7 reminders. First we only had 63 answers.
(25%11)-(42 completes questionnaires- 21 –incomplete). In addition we contacted 92 communities by their contact web page
and we sent a second round of emails to experiences that did not have answered after the 7 reminders. For this second round
we used our institutional email. Specific members of the P2Pvalue project team helped us12 with some of their personal
contacts to send the survey. We finally obtained 113 answers. (potential n). –of 342 contacts. The survey answer rate was
(33%)
After we cleaned and organized the survey results we had 67 communities to analyze. Our definitive n it is equivalent to the
20% of the initial number of emails sent.

2. Unit of analysis (eg: users of CBPP, twitter accounts of CBPP, experiences of CBPP)
The unit of analysis is CBPP communities or experiences.

11
12

Based on the 250 invitations
Special thanks to Antonio Tapiador, Samer Hassan, Primavera de Filippi and Wouter Tebbens.
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3. Time frame or period when the data was obtained.
The time frame of the survey was April 25th of 2014 – June 11st of 2014 (48 days)

4. Basic description about how the sample was created.

To contact the CBPP communities we used the contact email obtained on the creation of the directory. Also we
complemented this process with some personal contacts of the experts involved on the P2Pvalue project.
The average time spent to answer the survey was 12 minutes 24 seconds (mean); the median was 13 minutes. To run the
survey, we used limequery.org (based on free software).

5.

Some basic features of the sample and diversity of the database

After we cleaned and organized the survey results, we considered only 67 communities (20% of the initial contacted emails)
as complete and valid responses. We analysed whether the resulting “sub-sample” was also diverse in the terms described on
the statistical analysis database, and we identified no source of bias specific to the survey respondents.

7. Privacy policy
The IP and the personal email of the respondents have been deleted for public distribution.

8. Annexes and guides to read the data.
The survey questionnaire is available at this web address. (Questionnaire).
Additionally, we include as an annex the codebook with all the variables and indicators included on the different database
developed mainly by the UAB team (survey of CBPP experiences, database of 302 CBPP experiences, directory).

2. Instructions to open and analyze the dataset

In this link it is available to download the database of survey between CBPP experiences (link).
a. Format of the data set:
CSV (comma separated value)
The date format is (year-month-day-hour:minutes:seconds) ex: (2014-04-29 13:04:48)
The thousands are separated with comma (,)
b. Software used to create the dataset :
Limesurvey was the platform used to create, send and collect the survey. The process of cleaning was made mainly on
google spreadsheets.
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c.

Email contact if doubts:

mayo.fuster@eui.eu or jorgelsalcedo@gmail.com
d. Stage of cleaning of the dataset and policy on anonymized data:
In the survey database we eliminate the personal e-mails that some of the respondents supplied for further contact. It is a way
to avoid that someone decide to use for spam or with other not legal purposes.
Also we decide to eliminate the IP address that are automatically detected when the questionnaire was answered. It is not
central for the purpose of the analysis and we consider crucial to guarantee the privacy of the respondents.
3. License of the dataset
The dataset license is Creative Commons
https://creativecommons.org/licenses/by-sa/4.0/

Attribution-ShareAlike

4.0

International,

as

found

in
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Dataset for Task 1.3 - Digital Ethnography
Alessandro Caliandro, Adam Arvidsson, Alessandro Gandini
UMIL
1. Basic description of the data set
	
  
1. Introduction
We construct our data set in order to gain useful information for studying CBPP communities from a cultural perspective.
No difficulties occurred during the data collection process.
Our approach is ethnographic, in the sense that it seeks to get a deeper and thicker understanding of the social structures and
semantic horizons that frame action and communication in a particular group or network. What we are studying are neither
action nor evaluation per se, but rather the social forms that structure communication processes and the semantic horizons
that make communication, including communication about value possible. We call our approach ‘digital ethnography’. With
this we want to distance our approach from both ‘virtual ethnography’, which tends to treat online environments as separate
worlds, set from other aspects of social life, as well as ‘netnography’ (Kozinets 2010)13, that instead tends to observe online
phenomena through a conceptual lens that has been developed offline. This means paying attention to how a particular
medium, in this case twitter-remediates and frames communication by means of its particular affordances. We have followed
this perspective in concentrating on hashtags and re-tweets- naturally emerging classification devices on twitter- as
indicators of semantic and social structures.
Our first approach is based on twitter data. This has a number of advantages and disadvantages, and it may be a more or less
adequate approach in different cases. The advantages are that twitter data are accessible and standardized, which makes the
format relatively easy to process and analyze (as opposed to blog data, which comes in a variety of different formats).
Another significant advantage is that twitter is heavily used by the socio economic category – roughly young, educated
knowledge workers- that also have larger than average interest and engagement in CBPP. This makes twitter close to a
‘public sphere’ for CBPP, where many different projects coexist and sometimes communicate with or overlap with each
other.
We used digital ethnography in order to develop hypotheses and metrics relative to the social structure and semantic
horizons of communication, which could be used to test the relation between these factors and overall value creation across a
wide variety of cases. With ‘semantic horizons’ we intend something similar to Habermas’ (1984)14 notions of the receding
background values of the life world, that, although not directly mentioned in ordinary conversations, makes such
conversations possible, by providing a ‘quasi transcendent’ backdrop for the performance of cognitive arguments as well as
value judgment. This means that while we are not able to directly address dimension of value, we are able to provide a thick
description of the context and background in which such variables play out. As far as the semantic horizons of CBPP
collectives are concerned, we focused on 3 main dimensions: technical, ethical and social. We hypnotized that CBPP

13
14
14

Kozinets, R.V., 2010. Netnography: Doing ethnographic research online. London; Sage.
Habermas, J. 1984. The Theory of Communicative Action, Boston; Beacon.
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collectives operate with a diverse range of orders of worth against with statements, including statements relating to the value
of actions or actors, are performed. Basically we were looking for persistent macro clusters of value, indicating something
similar to a number of ‘ideologies of CBPP’.

2. Unit of analysis
Twitter message.
	
  
3. Time frame
13/2/2014 - 19/03/2014
	
  
4. Basic description about how the sample was created
We gathered the data set using a python based crawler that interrogated the streaming API of Twitter. Specifically we
gathered all the tweets received and sent by 20 Twitter accounts of 20 CBPP communities. In the end we collected 114821
tweets. Subsequently we focused only the 1015 accounts which generated the highest level of traffic (tweets received and
sent). In this way we obtained a data set of 112412 tweets.
	
  
5. Diversity of the sample in terms of type of cases
The sample is consistent in terms of variability of the cases, since they belong to very different kind of communities (e.g.
crowdfunding (@Kickstarter), open science (@DNADigest), FLOSS (@Debian), etc.).
	
  
6. Type of sampling and criteria of sampling
Theoretical sampling
	
  
7. Some basic features of the sample
Technically speaking it is not a sample since we collected all the tweets generated by a single account within the selected
time frame (universe). During a second round we sampled the 10 most active accounts but, again, retaining and analyzing all
the tweets generated by them.

8. Which are the cases included on the sample

15

KICKSTARTER, GITHUB, GLOBALVOICES, ARDUINO, GOTEOFUNDING,DRUPAL, BITTORRENT, DNADIGEST, 4CHAN, DEBIAN + BLABLACAR as outlier.

15
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The 10 accounts which generated the highest level of traffic (tweets received and sent , nevertheless on the zip file you can
find observation of the list of the first 20 cases).
	
  
KICKSTARTER,	
  GITHUB,	
  GLOBALVOICES,	
  ARDUINO,	
  GOTEOFUNDING,	
  DRUPAL,	
  BITTORRENT,	
  DNADIGEST,	
  4CHAN,	
  DEBIAN
9. Size of the data set
114.821 tweets
	
  
10. Size of the sample
112.412 tweets
	
  
2. Instructions to open and analyze the data set
Here in this link you can download the databases. (Digital ethnography of 20 CBPP cases). It is a zip file with 20 CVS files
, one for each case
a.Data set format
For each of the 20 cases (namely the CBPP communities) we arrange an ad-hoc csv file (that is, 20 csv files).
	
  
b.codebook to interpreted the dataset
The structure of the data set is very simple. The tweets are organized and segmented in 4 columns respectively called, Id,
User, Text, Time stamp.
	
  
Id.
Id of the tweet (442775671115223000)
User
Name of the account which posted the tweet (@debraj_iot)
Text.
Text of the tweet (RT @cythings: Our new post: "Arduinos are Reaching Farther, Getting Smaller" http://t.co/9kVB04XR6g
#arduino @kickstarter #IoT #InternetOfT?)
c. Time stamp
Thu Mar 13 10:49:43 +0000 2014

d. Software used to create the dataset
In order to create the dataset we used a python based crawler that interrogated the streaming API of twitter (the software was
programmed in Italian and it is a property of Centro Studi Etnografia Digitale http://www.etnografiadigitale.it/ ). In order to
analyze the data set we developed an ad-hoc piece of software programmed for interrogating it (e.g. for extracting all the
hashtags from the corpus of tweets).
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3. License of the dataset
The dataset license is Creative Commons
https://creativecommons.org/licenses/by-sa/4.0/

Attribution-ShareAlike

4.0

International,

as

found

in
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Dataset for Task 1.4 - Survey to CBPP members
Ignasi Capdevila
P2P foundation

1. Basic description of the data set.
1. Introduction, main purposes of the data sets, difficulties according to the initial goals.
The main goal of the survey is to provide the P2Pvalue platform with design guidelines. In this survey, we asked +200 CBPP
members and practitioners to answer a survey about the value creation and value capture at different levels.
2. Unit of analysis (eg: users of CBPP, twitter accounts of CBPP, experiences of CBPP)
The unit of analysis was the personal insight of CBPP members and practitioners.
The survey analyzes the value creation and value capture at different levels (individual, community and society) in three
different communities:
1.

Virtual communities that mainly have interaction through an online platform.

2.

Communities and projects that are supported by digital platforms but have a local focus and a face/to/face
interaction.

3.

Localized communities whose main interaction is face-to-face.

3. Time frame or period when the data was obtained.
The data was collected from the 1st May to the 20st July 2014.

4. Basic description about how the sample was created.
●

Type of sampling and criteria of sampling.

The sampling of the survey tries to take in consideration a wider scope also including three types of communities:
1.

Virtual communities that mainly have interaction through an online platform. These communities have a global
focus and its local embeddedness is reduced. FLOSS communities or Wikipedia are good examples of this type of
global digital communities.

2.

Communities and projects that are supported by digital platforms but have a local focus and a face/to/face
interaction. Community networks (like Guifi.net) or collaborative consumption projects (like blablacar.com or
airbnb.com) are examples of this type of communities: digital interaction is critical but at some point of the process
face-to-face interaction is necessary.

3.

Localized communities whose main interaction is face-to-face. Hackerspaces or coworking spaces are examples of
this type of community.

5.

Some basic features of the sample.
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•

Which are the cases included on the sample.

•

Sampling group 1: Global communities

#

Name

Website

Nr of answers

1

#handsonwsn

http://handsonwsn.org

2

15M Asamblea Popular Villa de Vallecas

asambleavvk.wordpress.com

1

3

15Mpedia

http://wiki.15m.cc

1

4

Arch Linux

https://www.archlinux.org/

1

5

Arson Project

https://www.facebook.com/groups/arsonproject/

1

6

Asia Torrents

http://asiatorrents.me

1

7

Ask Metafilter

http://ask.metafilter.com/

2

8

Assemblée Virtuelle

http://assemblee-virtuelle.org

1

9

ATI Technologies

ATI Technologies

1

10

Bitcoin

https://bitcoin.org

3

11

BitTorrent

http://forum.bittorrent.com/

2

12

Creative commons

creativecommons.org

1

13

Demonoid

Demonoid.ph

3

14

Drupal

http://www.drupal.org

3

15

edX

edx.org

1

16

Filelist

www.filelist.ro

1

17

Goteo

http://goteo.org

1

18

Humanitarian OpenStreetMap Team

Hot.OpenStreetMap.org

1

19

IA4SI project

http://ia4si.eu/

5

20

Jelly sauce

www.salessauce.com

1

21

KDE

kde.org

1

22

Kickass

www.kickass.to

1

23

League of Legends

Reddit.com/r/summonerschool

1

24

linustechtips

http://linustechtips.com/main/

1

25

Machinima

Machinima.com

1

26

MasterDIWO

masterdiwo.org

1

27

Mikorizal Software

mikorizal.org

1

28

Open Knowledge Foundation

https://okfn.org/

2

29

OpenStreetMap

www.osm.org

1

30

Operation Greenhouse

https://www.machinima.com/?

1

31

P2P Foundation

http://p2pfoundation.net/

3

32

peeragogy.org

http://peeragogy.org/

1

33

PeerStreamer

peerstreamer.org

1

34

Pirate Bay

piratebay.se

3

35

Planetside 2

reddit.com/r/Planetside

1

36

Proyecto Canaima

canaima.softwarelibre.gob.ve

1

37

REAS

http://www.economiasolidaria.org/

1
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https://www.facebook.com/groups/resilientcommuniti
38

Resilient Communities Project

es/

1

39

Safety Maps

safetymaps.org

1

40

steam

http://store.steampowered.com/

1

41

Sunivdc

www.cognizant.com

1

42

Turk Opticon

http://turkopticon.ucsd.edu/

1

43

uTorrent

www.uTorrent.com

1

44

Value Accounting System software

https://github.com/valnet/valuenetwork

1

45

Wikihow

wikihow.com

2

46

Wikipedia

www.wikipedia.org

13

47

Wikipedia Lithuania

lt.wikipedia.org

1

48

Wikipedia Spain

https://es.wikipedia.org/

2

49

Wowhead

wowhead.com

1
Total Number of answers

•

79

Sampling group 2: Global communities with a local focus

#

Name

Website

Nr of answers

1

5t66

www.5t66.org

1

2

Apoyo Mutuo

http://www.apoyo-mutuo.org/

2

3

Arduino

forum.arduino.cc

2

4

BakaBT

Bakabt.me

1

5

Banco de Tiempo Libertad

http://bah.ourproject.org/

1

6

Blablacar

Blablacar.com

2

7

Brooklawn United Methodist group

brooklawnunitedmethodistchurch.com

1

8

Cambridge Hackspace

https://www.cambridgehackspace.com/

1

9

Communes Fellowship

http://www.ic.org/directory/communes/

1

10

Communitas

http://communitas.cenditel.gob.ve/

1

11

Cooperativa Integral Catalana

www.cooperativa.cat

1

12

Couchsurfing

www.couchsurfing.org

4

13

doIT

currently in development

1

14

ECITY SOLUTIONS

www.e-city.es

1

15

Esmater

http://esmater.blogspot.com.es/

1

16

Festival de Cine Creative Commons

http://festivaldecine.cc

1

17

FLOK Society

floksociety.org

1

18

Freecycle Network

www.freecycle.org

2

28

P2Pvalue Deliverable 1.1

<Datasets of CBPP experiences >

19

Génies Du Nouveau Monde

ww.geniesdunouveaumonde.net

1

20

Gofundme

gofundme.com

1

21

Guifi.net

http://guifi.net

5

22

HackAgenda

www.HackAgenda.com.br

1

23

Hackmeeting

http://sindominio.net/hackmeeting/

1

24

HackYourPhD

hackyourphd.org

1

25

Illuminato X machina

http://illuminatolabs.com/IlluminatoXMachina.htm

1

26

Indiegogo

indiegogo.com

1

27

Kickstarter (different projects)

https://www.kickstarter.com/

12

28

Kiva

Kiva.org

2

29

KOINO Athina

http://koinoathinanews.wordpress.com/

1

30

Lending Club

lendingclub.com

3

https://listas.sindominio.net/mailman/listinfo/instintoprecari
31

Lista de instinto precario

o_mad

1

32

Movilab

http://www.movilab.eu/

1

33

Mturk grind

mturkgrind.com

1

34

Neighborhood watch

workplacelikehome.com

1

35

Ninux

www.ninux.org

1

36

Ouishare

ouishare.net

1

37

PeerLibrary

https://peerlibrary.org/

1

38

Pirate Bay

piratebay.se

2

39

Pizarra urbana

www.pizarraurbana.cl

1

40

Plataforma Som Energia

http://plataforma.somenergia.coop/

1

41

Promise Neighborhood

partnersforeducation.com

1

42

Prosper

www.prosper.com

1

43

Recicla - drupal

recic.la

1

44

Reddit

reddit.com

2

45

Sensorica

www.sensorica.co

1

46

Spithari-Wakinglife

www.spithari.org

1

47

Youth service

http://www.ysa.org/

1

48

YPARD

www.ypard.net

1

49

ZipCar

www.zipcar.com

3
Total Number of answers

78
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•

Sampling group 3: Local communities

#

Name

Website

Nr of answers

1

Akelarre Feminista 8 de Noviembre

2

al khidmat youth force

https://www.facebook.com/alkhidmatyouthforce

1

3

Banco de Tiempo Libertad

bah.ourproject.org

5

4

BetaHaus

www.betahaus.bg

1

5

C-Base

https://www.c-base.org/

1

6

Commweb

Commweb

1

7

Coordinadora de Informática de CGT

cgtinformatica.org

1

8

Customer service community

pizzahut.com

1

9

Desktimeapp

https://www.desktimeapp.com/

1

10

DeviantArt

Deviantart.com

1

11

Eugene Mindworks

EugeneMindworks.com

2

12

eXO

www.exo.cat

1

13

Feminismos Sol

madrid.tomalaplaza.net

1

14

Fing

www.fing.org

1

15

Foster Farms Communispace

Communispace.com

1

Funcionamientos:

Diseños

desde

1

la

16

diversidad

http://medialab-prado.es/article/funcionamiento

1

17

Garage culturel

www.garageculturel.com

1

18

Grupo consumo Ensanche de Vallecas

19

Hacker Dojo

1
http://www.hackerdojo.com

1

http://hackerspaces.meetup.com/cities/us/ny/orchar
20

Hacker group

d_park/

1

21

Hackerspace.gr

http://hackerspace.gr

1

22

Haker-maroc

http://www.hackground.fr.st/

1

23

Homedepot

www.homedepot.com

1

24

i3 Detroit

http://www.i3detroit.org

1

25

Independent Practitioners Network

http://i-p-n.org

2

26

kpopsubs

http://lovekpopsubs.blogspot.pt

1

27

La 13-14

la13-14.squat.net

1

28

La Piluka

www.lapiluka.org

4

29

La Tabacalera

http://latabacalera.net/

3
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30

Link Coworking

http://www.linkcoworking.com/

1

31

Makerbot

www.makerbot.com/3D-Printers?

1

32

Makerspace All hands active

allhandsactive.com

2

33

Makespace

makespacemadrid.org/

1

34

Milwaukee Makerspace

http://milwaukeemakerspace.org

2

35

Mycitymydream.com

mycitymydream.com

2

36

NextSpace

http://nextspace.us/

1

37

Noisebridge

noisebridge.net

2

38

Ohmbase

ohmbase.org

1

39

OTRS Central

https://www.youtube.com/user/OTRSCentral

2

40

P2P lab

p2plab.gr / p2pfoundation.net

1

41

Patio Maravillas

www.patiomaravillas.net

1

42

Polar

http://polar.mk/

1

43

Popcorn time

http://popcorntime.io/

1

44

Pumping station: one

pumpingstationone.org

1

45

Quelab

http://quelab.net

2

46

Regus

http://www.regus.com

1

47

Resala

http://www.resala.org/

1

48

SOU Kole Nehtenin

SOU Kole Nehtenin - Stip, Macedonia

1

49

Summeroflabs

Depende del nodo local

1

50

Surco a surco

http://sindominio.net/wp/surcoasurco/

1

51

Tattoo club

http://cutthroattattoo.com/

1

52

Technologia Incognita

techinc.nl

1

53

Techshare

http://www.cuc.org/techshare/

1

54

The world and I

georgedean.tumblr.com

1

55

TOG

tog.ie

1

56

TSITD

streamcommunity.com

1

Undergrad Database Research Group - Umich
57

EECS

http://www.eecs.umich.edu/

1

58

Unloquer

unloquer.org

1

59

WeCreate

www.wecreate.ie

1

60

Woma

www.woma.fr

1
Total Number of answers

77
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6.

Diversity of the sample in terms of type of cases and geographically distributed.

•
N or size of the data set.
In total, the dataset includes 235 answers that have been validated and used for the analysis.

7.

Mention if the dataset has been anonymized

The name and the email of the respondents have been deleted for public distribution.

8. Annexes and guides to read the data.
No codebook needed. The first lines of the database are the survey questions. Nevertheless, here it is the link to the survey
questionnarie http://surveys.peerproduction.net/ls2/index.php?r=survey/index/sid/981217/newtest/Y/lang/en

2. Instructions to open and analyze the dataset

a.

Format of the data set:

CSV (comma separated value)
b. Software used to create the dataset :
LibreOffice Version: 4.2.5.2
c.

Email contact if doubts:

ignasi.capdevila@gmail.com
d. Stage of cleaning of the dataset:
Dataset might be further cleaned for future research. before using, please contact ignasi.capdevila@gmail.com to check last
version.
Here in the following link you can download the database version of July 24th of 2014. (Survey between CBPP users
database)

3. License of the dataset
The dataset license is Creative Commons
https://creativecommons.org/licenses/by-sa/4.0/

Attribution-ShareAlike

4.0

International,

as

found

in
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Conclusions and further research questions
These databases are the most complete source of information about CBPP that to the best of our knowledge has been
developed. These are sources of value information, to understand this emerging type of organizations on different levels
(communities as a whole, members of the community, community network, etc.). One of P2Pvalue’s aims is to develop a
software platform that helps the growth and the improvement of CBPP communities. The data analysis will help us to
improve the design of this platform.
The available databases are a result of different methodologies that permits the triangulation of the different observations of
CBPP cases on different levels (the individual or user level and the experience or organization level), as well as to contrast
the reliability of the different information sources: a survey with CBPP users, a survey with CBPP representatives, a web
collection or observation of CBPP presence on the Web, and a web analysis (scripts of value metrics) of CBPP performance
on the Web.
As we mentioned as a result of the time constraint, to develop the statistical database and the survey between CBPP
members or users, it will be necessary to continue working on cleaning, organizing and labelling the data and the variables
included. We strongly recommend for any researcher that has interest in this data first to contact the researcher in charge. In
addition all the final versions of the databases except the Directory have an embargo for publication purposes of 6 months.
The P2Pvalue project is in its first year of the three years of the project. We mention that because one of the goals of the
project is to continue the development of the Directory in terms of engaging CBPP communities, and encouraging new
CBPP communities to register. One of the further steps is to invite CBPP communities to use and improve our data, In that
sense this database is growing and changing, because some data could be edited. In a similar way in the process of analysis
one of the goals is to contrast the information obtained from each database and in this way improve the quality and reliability
of the data. With the same philosophy of the P2P value project, six months after the final version, all the data will be
available on the website of the project.
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Annexes
1. Codebook of variables and indicators. Task 1.1
IGOPnet
Data sources of the indicators:
Green: Data from the directory
Purple: Data from web collection form
Blue: Data from the survey (35 questions for CBPP communities)
When it is half in purple half in blue is because we collect it both at the survey and “manually”
Dark blue: Data from web analytics services
Rosa: Database of the sample
The questions which are multiple choice allow several answer. a, b, c, etc in column Dimension means that the answer for multiple choice
questions is split into the several options (one column for each option). One column for each possible choice.
Here you have access to the codebook.
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2.Directory of CBPP experiences (form to contribute)
To see the completed form you have to register and go to
http://www.directory.p2pvalue.eu/node/add/cbpp-community
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3.Survey of CBPP experiences
To see the completed survey go to
http://p2p-value.limequery.org/index.php/survey/index/sid/363169/newtest/Y/lang/en
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4. Web collection form
To see the completed form go to
https://docs.google.com/forms/d/1_LKVVZOgiglRdfT8zKSTZxCxVo9C6Cdi4I31i50zMRM/viewform .
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